
A lot of consumers care about food waste, but most 
people aren t acting on it. 

There s a disconnect between attitudes and actions of 
the audience. 

This is because the problem is too big to comprehend. 
It s perceived as too much for any one man or woman to 

fix, so consumers simply switch off. 



Rather than focus on a problem too big to 
comprehend or use shock tactics, we want to 

ask shoppers to make one small change to act 
as a catalyst for a permanent behavioural shift.  

It won t take that much effort. But by getting 
the public to do this one thing, it ll flip the 

conversation from being about the problem, 
to the solution. 

The one thing we ll ask them to do is



Consumer and retailers in developed markets
waste 40% of food. 

Fresh fruit, vegetables, meat and fish are 
among the most wasted food types.

Waste can be reduced massively if shoppers 
change behaviour buy frozen food and 

freeze fresh food and leftovers before it spoils. 





Team up with a well-known comic book 

writer, illustrator and a director to tell 

the story of THE FREEZER, a reformed 

super villain who gives up his quest for 

world domination to use his powers for 

good. 

Like many reformed 

criminals, he decides 

to work with children: 

talking to them about 

how his superpower 

ice can be a 

power for good. 

He educates them on 

topics such as food 

waste, poverty and 

climate change. 

He also freezes food. 



The campaign 

message is:

1. Make better use of 

your freezer

2. Waste less food

3. You can make a 

difference 

The tone of voice 

will be positive 

and hopeful, to 

perpetuate the 

message that the 

consumer can be 

a part of the 

solution. 

Positive changes = better food security = end to poverty and hunger



Short film 
launched at 
Comic-Con

Comic book telling 
The Freezer s 

origin story 

Microsite containing 
the film, comic book 
and additional info


